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HYPOTHESIS COACHING
& FEEDBACK

Day 4 - Public Interest Journalism




AGENDA
DAY 2

6 hours
15-minute breaks
30-minutelunch break

Theme




STORY-BASED INQUIRY
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SUBJECT

We discover a subject

We create a hypothesis
HYPOTHESIS
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OPEN SOURCES

To verify the hypothesis

To complete the information
HUMAN SOURCES
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STORY

In a narrativeorder

We verify and fact-check
VERIFICATION
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HYPOTHESIS
COACHING




Refine your
hypothesis

Remember... Your hypothesis will
keep changing as you gather
evidence!



5@5 ASSIGNMENT

Which parts of your hypothesis
can be verified?

Classify them from easiest to
hardest.




Share with a peer
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Now what?:

How to Work
with a Hypothesis

Create an initial hypothesis

Find verifiable parts of the
hypothesis, classified from
easiest to hardest to verify.

Analyse the easiest part: does
the hypothesis stand up?

Further verify with open and
human sources

Change the hypothesis
constantly




CASE STUDY Actions:

Fl RST VE Rl FlCATlON * Investigators looked for statistics on
premature birth and disabillities in the local
library.

. They discovered that from 1970 to 1984, the
Hypothesis: number of prematurely-born babies fell
Doctors are killing sharply. The number of kids with disabilities
fell, too. Then from 1984 on, the numbers

prematurely-born babies rose again, inexorably.

They searched for further verification, and —

to stop them from growing up with eventually- changed the hypothesis.
disabilities
NUMBER OF PREMATURELY-BORN AND BABIES

WITH DISABILITIES IN THE USA, 1970-1995

Verification:
How many babies are born prematurely? Is

the number rising or falling?
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Does your hypothesis
stand up?

Verify the easiest part of your
hypothesis




Share in plenary
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7@~ REFLECTION

What is your key
takeaway from this
session?
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THANK YOU!




Colours &
Fonts

#554789 #DO9D2E9
#663365 #3B7DB3 #822D4E

Install RNW Media’s official font Montserrat before
starting work on your presentation. The font files
can be found on Sharepoint.




Photos &
llustrations

Click here for the full
RNTC Brandbook.

Stock photos

Pexels
Unsplash

Pixabay

Customizableillustrations
unDraw

Manypixels

Freepik Storyset

Stock videos
Pexels
Canva


https://www.pexels.com/
https://unsplash.com/
https://pixabay.com/
https://undraw.co/search
https://www.manypixels.co/gallery
https://storyset.com/business
https://www.pexels.com/search/videos/
https://www.canva.com/
https://rnwmedia.sharepoint.com/CommunicationStakeholders/Forms/AllItems.aspx?csf=1&web=1&e=Ce44Jh&FolderCTID=0x0120008F73D12B36B08C4D9BAA29267CABB051&id=%2FCommunicationStakeholders%2FDesign%2FBrand%20Assets%2F2%2E%20RNTC%2FBrand%20Guidelines%2FRNTC%20%2D%20BrandBook%2Epdf&parent=%2FCommunicationStakeholders%2FDesign%2FBrand%20Assets%2F2%2E%20RNTC%2FBrand%20Guidelines
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