
PUBLIC INTEREST 
JOURNALISM
Day 1: Investigative Journalism
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MAPPING CONNECTIONS
Who are we?

Where do we come from
What do we enjoy doing the most?

Who are the people around us and how did we end 
up here?

Let’s spend some time thinking this about 
ourselves and listening to others.



Public Interest Journalism

WEEK 3WEEK 2WEEK 1
We will review the basics of 
Investigative Journalism and Story-
Based Inquiry.

We will choose our subject and write a 
hypothesis. 

We will also learn important safety 
and security aspects of the 
investigative journalism duty.

This week we will focus on methods to 
map the stakeholders of our 
investigation and collect information. 
We will learn theory and immediately 
dive into practice.

We will also learn core aspects to 
writing a story, based on RNTC’s 
content creation theory.

We will learn and practice techniques 
to write for journalism.

Verification and fact-checking will be 
a part of this week.

Working on the final assignment, 
coaching, and feedback will be at the 
center of this week’s activities.



STORY-BASED INQUIRY

SUBJECT

1

We discover a subject

3

OPEN SOURCES

To verify the hypothesis

5

STORY

In a narrative order

2

HYPOTHESIS

We create a hypothesis

4

HUMAN SOURCES

To complete the information

6

VERIFICATION

We verify and fact-check



FINAL ASSIGNMENT



FINAL ASSIGNMENT



FINAL ASSIGNMENT



EXAMPLES FROM 
PAST PARTICIPANTS



Q&A



INTRODUCTION 
TO 

INVESTIGATIVE 
JOURNALISM



WHAT IS INVESTIGATIVE JOURNALISM?

“Investigative journalism is not only or 

mainly a product; it is a service, and that 

service is making peoples’ lives stronger 

and better. ”

Source: Story-Based Inquiry: A 
Manual for Investigative Journalists



Conventional Journalism vs. 
Investigative Journalism

Source: Story-Based Inquiry: A 
Manual for Investigative Journalists



Conventional Journalism vs. 
Investigative Journalism

Source: Story-Based Inquiry: A 
Manual for Investigative Journalists



Conventional Journalism vs. 
Investigative Journalism
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CASE STUDY: INVESTIGATION



What is your key 
takeaway from this 

session?

REFLECTION



QUESTIONS



THANK YOU!



Colours & 
Fonts

#554789

#822D4E#663365 #3B7DB3

#D9D2E9

Install RNW Media’s official font Montserrat before 
starting work on your presentation. The font files 

can be found on Sharepoint.



Photos & 
Illustrations

Stock photos

Pexels
Unsplash
Pixabay

Customizable illustrations
unDraw
Manypixels
Freepik Storyset

Stock videos
Pexels
Canva

Click here for the full 
RNTC Brandbook.

https://www.pexels.com/
https://unsplash.com/
https://pixabay.com/
https://undraw.co/search
https://www.manypixels.co/gallery
https://storyset.com/business
https://www.pexels.com/search/videos/
https://www.canva.com/
https://rnwmedia.sharepoint.com/CommunicationStakeholders/Forms/AllItems.aspx?csf=1&web=1&e=Ce44Jh&FolderCTID=0x0120008F73D12B36B08C4D9BAA29267CABB051&id=%2FCommunicationStakeholders%2FDesign%2FBrand%20Assets%2F2%2E%20RNTC%2FBrand%20Guidelines%2FRNTC%20%2D%20BrandBook%2Epdf&parent=%2FCommunicationStakeholders%2FDesign%2FBrand%20Assets%2F2%2E%20RNTC%2FBrand%20Guidelines
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