
CREATE ENGAGING & 
PERSUASIVE SRHR 
CONTENT
Day 5: Peer Feedback



 WHAT YOU NEED

Smartphone

Camera on, mic off

Notebook and pen

OLA account



RECAP AND 
REFLECTION



Target Audiences

Persuasive Aims

Storytelling

our approach to 
content creation

Creative Formats

SRHR Content

Popular Platforms



 
AGENDA

DAY 5
Pitch + Content Demo

Peer Feedback

Training Evaluation

Pushing the Boundaries

Audience Engagement & Virality



SRHR Topics: 
Pushing the 
Boundaries



How do you deal with sensitive topics, 
taboos and censorship?

Assess your risks Safety & security Content formats



SENSITIVE SRHR TOPIC
STRATEGY TO AVOID AD REJECTIONSuggestive images

Use images of fruit



SENSITIVE SRHR TOPIC
STRATEGY TO AVOID AD 

REJECTION
Avoid body parts or naked bodies. 

Get creative! 
Avoid images showing too much skin



LANGUAGE USE TIMING OF CONTENT

- Use local language, slang and 
lingo rather than English to 
discuss more sensitive topics 
(harder to detect for human 
moderators and algorithms). 
Love Matters Kenya, for instance, 
uses Swahili or local slang to 
avoid English words such as 
“sex” or “vagina”.

- Use more conservative 
terminology. Instead of writing 
sexual relationship Love Matters 
Arabic might, for example, use 
marital or intimate relationship.

How do you deal with sensitive topics, 
taboos and censorship?



Audience 
Engagement









Virality



Rich content Variety Immediate 
engagement

Coherence Distance Appropriate 
length

ALGORITHMIC PROMOTION



Motivational 
messages Incredible news Funny 

messages

Quiz/game Advocacy 
messages Hashtags

ORGANIC PROMOTION



GIVING FEEDBACK

Feedback 
should aim to 

help or 
improve. 

Feedback 
should be 
specific. 

Feedback 
should provide 
an alternative.

Feedback 
should be 
personal.

Feedback 
shouldn’t be 
destructive.



RECEIVING FEEDBACK

Feedback is a 
powerful way 

of learning.

Feedback can 
be actively 

sought.

Feedback needs 
to be 

understood.

Feedback does 
not have to be 

accepted. 



 

1. Listen to each other pitch 

& present the piece of 

content. (10 min per 

person)

2. What feedback do you 

have for them? How can 

they improve their work? 

Use the check sheet. 

3. Share feedback. (5-7 min 

per person)



 Find this on OLA.



PITCH
10 mins per person

• Target audience statement
• Persuasive aim
• The story
• The format(s)
• The medium
• The channel
• + Show your piece of content!



QUESTIONS



That’s it, folks! It’s 
time to say goodbye. 

But before we go, tell us what 
you thought of the training.



Thank you!


