VWhat do. they
THINK AND FEEL?

what really counts
Mmajor preoccupations
WOrries a aspirations

VWhat do they
SEE?

environment

Vhat do they
HEAR?

Tiends say
friends

whnat DOSS say
what influencers say what the market offers

VWhat do. they
SAY AND DO?

attitude in public
appearance
behavior towards others

GAIN

“wants” / needs

PAIN

fears
frustrations
obstacles

measures of success
obstacles




