
CREATE ENGAGING & 
PERSUASIVE SRHR CONTENT
Day 5: SRHR Content



WHAT YOU NEED

Smartphone

Camera on, mic off

Notebook and pen

OLA account



Target Audiences

Persuasive Aims

Storytelling

our approach to 
content creation

Creative Formats

SRHR Content

Popular Platforms



AGENDA
DAY 5

The Pleasure Approach

Types of SRHR Content

Facebook & WhatsApp

3 hours online
1 hour lunch break
1 hour assignment



RECAP AND 
REFLECTION



The pleasure approach recognises 
that young people are living sexual 
beings that want to experience love, 
sex and relationships that are both 
enjoyable and safe. 
By doing so, sexuality education information using the pleasure approach 
covers the full scope of sexual experience and pleasure, and not 
exclusively topics related to the reduction of sexual health risks



THE TRIANGLE FRAMEWORK

GAB’s Triangle Approach to Addressing Sexuality

SEXUAL HEALTH
Sexual health is a state of physical, 
emotional, mental and social well-
being in relation to sexuality.

SEXUAL RIGHTS
Sexual rights protect all people’s 
rights to fulfil and express their 
sexuality and enjoy sexual health, 
with due regard for the rights of 
others.

SEXUAL PLEASURE
Sexual pleasure is the physical 

and/or psychological 
satisfaction and enjoyment 

derived from solitary or 
shared erotic experiences.



SEXUAL RIGHTS?

⚖️ The rights to equality and non-discrimination

⚖️ The rights to information as well as education

⚖️ The rights to freedom of opinion and expression

⚖️The right to attain the highest standard of sexual health

⚖️The rights to decide the number and spacing of one’s children

⚖️The right to be free from cruel treatment or degrading punishment

Which are rights critical to the realization of sexual health?



SEXUAL PLEASURE
Enabling factors in the GAB’s definition of pleasure

Physical and 
psychological 

enjoyment

Self-
determination

Consent Safety Privacy Confidence Communication



Go to menti.com, enter the 
code [xxxxxxxx] and answer 

the following question:

Are these aspects 
related to sexual 
health, rights or 

pleasure?

EXERCISE



The pleasure approach in sexuality education 
has yielded some promising results in terms of:

✓ Improved communication between sexual 

partners

✓ Increased awareness of diverse sexual identities

✓ Increased safer sexual practices such as 

increased use of condoms and better use of 

family planning techniques

✓ Greater acceptance of individual’s own sexuality

✓ Increased sexual agency and empowerment



In India, Love Matters has created a series of pleasure-positive films to 
engage users. The films cover how to give and receive pleasure safely, 
respectfully and enjoyably. In true Love Matters style the films are 
informal, educational and humorous.

CASE STUDY





SRHR CONTENT TYPES USED 
BY THE LMGN

FACTS STORIES



Fact-based content should be created by an SRHR expert

Fact-based content should be simple, free from jargon and wordplay, and easy to 
understand for low-literacy readers.

If the source is a scientific article, include a link to the page or provide a downloadable 
file. 

Thoroughly check the accuracy of any information you include about sexual health or 
medication.

Refer to multiple sources to ensure information is correct.

Try to use objective and scientific information from reputable sources, including links to 
the source where possible

If reputable scientific or medical opinions on an issue are divided, mention this in the article.

FACTS
Facts, or evidence based SRH 

information content, is straightforward, 
objective information about love, sex, 
sexuality, relationships and the body.





Take care to protect the identity of other people who feature in the testimonial unless you have 
received their permission to use their real name.

Choose pseudonyms that are culturally appropriate.

Stay true to the facts and spirit of the testimonial. It is acceptable to write a 
testimonial you have heard from a subject as if it is in their voice, but events or details 

should not be altered. 

It is not acceptable to make up fictional stories and present them as true stories.

The story should be factually correct to the best of your knowledge, and you should do 
your best to verify this as far as possible.

When anything has been changed you must always state that this story is true, but names and 
places have been changed to protect identities.

STORIES
Stories are opinion pieces, 

experiences/personal stories, 
testimonials, agony aunt or 

“sexpert” articles, fun facts, tips, etc.





USER-GENERATED 
CONTENT

➤ Engagement

➤ Community building

➤ Cost

➤ Authenticity

➤ Content



Go to menti.com, enter 
the code [xxxxxxxx] and 
answer the following 
question:

Which SRHR topics do 
you want to cover?

REFLECTION



UNESCO 
Guidelines 

on Sexuality 
Education





ACTIVITY
Choose Your SRHR Topics



Go to menti.com, enter the 
code [xxxxxxxx] and answer 

the following question:

On a scale of 1-5, how 
well do you master 
these social media 

platforms?

REFLECTION



Go to menti.com, enter the 
code [xxxxxxxx] and answer 

the following question:

What keywords come 
to mind when you 

think of each 
platform?

REFLECTION



BEST PRACTICES 
FOR FACEBOOK

1. Make a good first impression 
2. Harness the power of video
3. Link generously
4. Connect your post to a trending 

topic or holiday
5. Share user-generated content
6. Engage with your audience
7. Repurpose your best content



1. Make a good 
first impression

Ensure that when potential new 
followers land on your Facebook Page, 

the design of your cover photo is 
compelling and the About section is 

clear. 



2. Harness the 
power of video

Video content is more engaging than any 
other type of Facebook content. The average 
engagement rate for a Facebook video post 
is 6.13%, which is higher than all other kinds 
of content. People look at videos five times 

longer than static content.





3. Link 
generously

Organizations that apply an open, 
networked approach to social 

media channels will engage their 
audiences more successfully than 
those with social blinders on and 

only talk about themselves.



4. Connect your 
post to a trending 

topic or holiday



5. Share user-
generated 

content
Encourage users to ask questions 
and create posts and keep an eye 
out for mentions of your name, so 
that you can capture these great 

opportunities.



6. Engage with 
your audience

Engaging with your community helps you 
build trust with your audience, create 
momentum, show that you care and 

appreciate everyone interested in your 
mission.



7. Repurpose 
your best 
content

For example, if you have shared a 
successful text post, consider creating a 

graphic, a podcast, a video on the 
subject. Then, you can repost your 

popular content at regular intervals to 
keep it in front of your audience.



BEST PRACTICES 
FOR WHATSAPP

1. Provide information quickly
2. Bridge the digital divide
3. Think outside the box
4. Answer sensitive questions
5. Foster the active engagement



1. Provide 
information 

quickly
Driven by the rapid spread of COVID-

19, organisations have been using 
WhatsApp to disseminate critical 

information through WhatsApp groups 
whose members can then easily share 

with their respective networks.





2. Bridge the digital divide
WhatsApp can help you reach digitally-disadvantaged communities. In developing 

countries with underdeveloped (or overly expensive) telecom options, WhatsApp is the 
go-to alternative to text or other social media. 





3. Think outside 
the box

• In Lebanon, COVID-19 tests can be ordered 
on the app

• In Argentina, a chatbot connects patients to 
doctors to report COVID symptoms

• A Philippine diplomatic mission in the 
United Arab Emirates uses the app as a 
hotline for its citizens working in the country

• In Brazil, citizens use an in-app directory of 
1000s of retailers



4. Answer 
sensitive questions

A pilot ran by Love Matters India showed that 
subscribers felt comfortable asking their most 

private questions via WhatsApp. Some said that 
they wouldn’t want to ask these sensitive 

questions publicly on a more public platform.



WhatsApp has excellent engagement rates.
98% of messages are opened and read, and 

90% of them get opened within three seconds 
of being received. Additionally, people tend to 
share your content through private messages 
or groups, which can amplify your message or 

campaign at no extra cost. 

5. Foster the active 
engagement



REFLECTION

Do you have any other 
Facebook or WhatsApp
tips you’d like to share? 

Would you like to reflect 
on any of the best 

practices?



COMING UP
Instagram

TikTok



QUESTIONS



Go to menti.com, enter the 
code [xxxxxxxx] and answer 

the following question:

What is your key 
takeaway from this 

session?

REFLECTION



Pitch your story & create one piece 
of content. You get 10 mins/person 
for your presentation. 
Your pitch should include:

• Target audience statement
• Persuasive aim
• The story
• Format, medium, channel

FINAL ASSIGNMENT



Thank you!


